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ACCUTE  2006 Membership Form
 Renewing Member
 New Member
Please print clearly

Member’s Name: _____________________________________________________________________
Institution:  __________________________________________________________________________
Delivery Address (including department and campus, if applicable): _____________________________________________________________________________________
___________________________________________________    Postal Code:_____________________

Phone (work):  ____________________________        (home):__________________________________

Fax: __________________________    Email: _______________________________________________

Professional Designation: 



Professor

Associate Professor

Assistant Professor 

College Professor


Sessional

Graduate Student

Post-doctoral Fellow  

Instructor


Retired Faculty

Other (Please specify): ______________________________________________
 

Languages:   _________________________________________________________________________
Main Area of Specialization:  ___________________________________________________________

Additional Areas:  _____________________________________________________________________
Authors: _____________________________________________________________________________
Do you want to join any of ACCUTE’s discussion groups?


YES, I want to become a member of the ACCUTE discussion group!
 


YES, I want to become a member of the ACCUTE sessionals’ discussion group! 


YES, I want to become a member of the ACCUTE graduate students’ discussion group! 

I enclose:
 
The regular membership fee of $80

  
The reduced membership fee of $40 (sessionals, part-time faculty, graduate students, retired faculty, underwaged)

· The household membership fee of $130 for regular members (two memberships, one subscription to ESC).  Please also complete the form on the reverse.
· The household membership fee of $65 for reduced-fee members (two reduced-fee memberships, one subscription to ESC).  Please also complete the form on the reverse.
 
A three-year membership fee (2005-2008) of  $205

 
A three-year household membership fee (2005-2008) of $335

  
A $5 donation to be directed to the Canadian Federation for the Humanities and Social Sciences (CFHSS)
Return to: 
Jennifer Panek, ACCUTE Secretary-Treasurer, Department of English, University of Ottawa, 

70 Laurier Ave E., Ottawa, ON  K1N 6N5
Additional Information

To Be Completed by Those Applying for Household Memberships

Renewing Member
   New Member
Please print clearly

Second Member’s Name:  ______________________________________________________________
Institution:  __________________________________________________________________________
Delivery Address (including department and campus, if applicable): _____________________________________________________________________________________
___________________________________________________    Postal Code:_____________________

Phone (work):  ____________________________        (home):__________________________________

Fax: __________________________    Email: _______________________________________________

Professional Designation: 



Professor

Associate Professor

Assistant Professor 

College Professor


Sessional

Graduate Student

Post-doctoral Fellow  

Instructor


Retired Faculty

Other (Please specify):  ______________________________________________
 
 
Languages:  __________________________________________________________​​​​​​​​​​​​​_______________
Main Area of Specialization:  ___________________________________________________________

Additional Areas:  _____________________________________________________________________
Authors:  ____________________________________________________________________________
Do you want to join any of ACCUTE’s discussion groups?


YES, I want to become a member of the ACCUTE discussion group!
 


YES, I want to become a member of the ACCUTE sessionals’ discussion group! 


YES, I want to become a member of the ACCUTE graduate students’ discussion group! 

Complete reverse and return to: 

Jennifer Panek, ACCUTE Secretary-Treasurer, Department of English, University of Ottawa, 

70 Laurier Ave E., Ottawa, ON  K1N 6N5
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� SEQ CHAPTER \h \r 1�As always around this time of year, the ACCUTE office is moving into overdrive with the organization and vetting of submissions for next year’s conference, scheduled for 27th-30th May at York University in Toronto.  Many thanks to all of you who contrib-uted to a bumper crop of proposals and papers, and to those who give so generously of your time at a busy sea-son of the year to help with the vetting process.  All the early signs are that the next Congress will be a particul-arly lively one and that York, fired by Western’s stellar performance this year, is rising handsomely to the oc-casion.





The other ongoing task has been the preparation of the new ACCUTE Dir-ectory, on which our graduate student assistant, Denise Fidia, has been do-ing sterling work.  We are most grate-ful to her, and to the University of Ot-tawa for making her assistance with this project possible.  As you will re-call, the Directory is revised and distri-buted to all members every second year.  Our co-ordinator, Tobi Kozak-ewich, has streamlined membership-tracking procedures, so we know more precisely these days whether memberships are current.  This should mean, along with the rationalization of the “area of interest” categories in the Directory itself, that you will find the new Directory both accurate in whom it lists and easier to use when trying to track down specialists in given areas.  Should you be aware of any errors in your own listing in the previous Direc-tory, there is still time to send us a fast e-mail to get them corrected.  The new list should be ready for distribution in el-ectronic form by the latter part of Janu-ary.





Our late-fall membership drive has been undertaken (and in some instances is still in progress) with the help of the AC-CUTE campus representatives.  Thank you to the reps, and to all of you who encourage colleagues to join our associ-ation.  Do keep up the recruiting efforts. We all – I hope! – know the reasons for belonging, and how important it is that ACCUTE remain one of the largest of the associations affiliated with the Cana-dian Federation for the Humanities and Social Sciences.





November was a particularly busy mon-th at the Federation, with the Board of Directors and General Assembly meetings (my report on which appears elsewhere in this Newsletter) held here in Ottawa, closely followed by the CFHSS sponsored “National Dialogue on Higher Education.” Despite its pricey registration fee, this conference attra-cted more than 400 delegates.  Its mes-sages, both explicit and implicit, on current policy and future priorities – a reflection of the preponderance of policy analysts, senior bureaucrats, and higher-level university ad-ministrators rather than practising humanit-ies scholars on the panels – made some-what bleak listening, with much batting a-round of such familiar mantric phrases as “knowledge-based economy,” “human cap-ital,” and our tired old friend “stakeholders.”  In fact, for much of the time the burden of this “dialogue” sounded both predictable and disconcertingly monologic.  Since the confe-rence opened on the day the federal govern-ment fell, it unfortunately received less med-ia attention than might otherwise have been the case.  A final keynote address by Belin-da Stronach, Minister of Human Resources and Skills Development, had to be cancel-led, since by that point she was no longer a minister and was already back in her riding readying herself for the election campaign.  But it was a worthy attempt to get a debate about higher education priorities going, and one can only hope that some of the adminis-trators and bureaucrats present heard Jim Turk, Executive Director of the Canadian As-sociation of University Teachers, when he announced in his opening night presentation “I am not a service provider, and my stud-ents are not customers.  My goal is not to make my students want to buy a product I am selling, but to engage with my students in critical examination.”  Now there’s a novel thought, but unfortunately one that, despite Jim’s gratifying call to arms, was left largely unexamined for the next two days.  For a fuller account of this conference, see Robert O’Kell’s report elsewhere in this Newsletter.





I’m delighted to report that ACCUTE’s good friend, and former President, Noreen Golf-man, has been voted by acclamation into the position of President-Elect of CFHSS.  Many congratulations to Noreen.  And all good wishes to Jacqueline Wright, who at the end of this month is retiring from her position as Manager of Membership Com-munications at CFHSS.  





My thanks to Jennifer Panek, Tobi Kozak-ewich, and Denise Fidia for the wisdom, ef-ficiency and good humour they bring to all their work for ACCUTE.   From all of us, the very best of the season to you, and warmest good wishes for 2006.  
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One benefit of using your newsletter as a promotional tool is that you can reuse content from other marketing materials, such as press releases, market studies and reports.


While your main goal of distributing a newsletter might be to sell your product or service, the key to a successful newsletter is making it useful to your readers.


A great way to add useful content to this newsletter is to develop and write your own articles, or include a calendar of upcoming events or a special offer that promotes a new product.


You can also research articles or find “filler” articles by accessing the World Wide Web. You can write about a variety of topics but try to keep your articles short.


Much of the content you put in your newsletter can also be used for your Web site. Microsoft Word offers a simple way to convert your newsletter to a Web publication. So, when you’re finished writing your newsletter, convert it to a Web site and post it.





You can also research articles or find “filler” articles by accessing the World Wide Web. You can write about a variety of topics but try to keep your articles short.


Much of the content you put in your newsletter can also be used for your Web site. Microsoft Word offers a simple way to convert your newsletter to a Web publication. So, when you’re finished writing your newsletter, convert it to a Web site and post it.


A great way to add useful content to this newsletter is to develop and write your own articles, or include a calendar of upcoming events or a special offer that promotes a new product.








The new, electronic Directory will be available before the end of January





















































The National Dialogue on Higher Education


Robert O’Kell


University of Manitoba
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The “National Dialogue” on higher education, organized by the Can-adian Federation for the Humani-ties and Social Sciences and held at the Congress Centre in Ottawa on November 27th, 28th and 29th, got off to a very promising start.  Jim Turk (C.A.U. T.), the first of the keynote speakers at Sunday evening’s reception, defined the moment eloquently as one of sig-nificant opportunity to use the country’s current economic pros-perity to strengthen post-secon-dary education in ways that serve both broadly cultural and specific-ally utilitarian goals.  Turk pointed to the destructive consequences of the consolidated Canada Health and Social Transfer, the dangerous embrace of industrial management models in university government, and the consumer relations model of faculty-student relationships, which undermines the goal of critical thinking.  And citing John Polanyi’s trenchant critiques of current trends, he also pointed to the weakening of dis-interested, primary research as a result of the increasing emphasis on development and commercial-ization.  Still, the most important challenge of the moment, Turk said, was to see the urgent nec-essity of putting more resources into the basic operating costs of our institutions of higher learning.  





But the breadth and complexity of Turk’s vision proved difficult to sustain in the speeches and pa-nels of the next two days and most of the conference’s regis-trants not on the program left with a sense of disappointment, that the event as a whole had not lived up to its promise or their expectations.  One of the problems was that the format of plenary sessions in a cavernous room was ill-conceived and did not much encourage, or even make possible, sig-nificant dialogue.  Concurrent smaller sessions focussed on responses to papers distributed in advance would have helped.  As it was, the rhetoric em-ployed in the presentations was often tired and cliché-ridden and the presen-ters’ thinking, for the most part, followed well-worn paths. Restive listeners did on occasion try to raise alternative points of view, but the time restrictions of the question and answer period at the end of each session left most of them frus-trated.  





























The choices that shaped the program were even more problematic.  The Fed-eration’s laudable intention was to bring together people with different perspec-tives on higher education –  academics, politicians and government bureaucrats, businessmen and students –  with a view to stimulating some much needed change in public policy and public sup-port.  But far too many of the speakers failed to engage their audience and simply reported on the views, policies and actions of their own constituency, material that could have easily been distributed in advance.  Genuine de-bate about the nature of the current problems in higher education and their solutions was almost non-existent, and it was noticeable that many members of the audience found distractions from their boredom in their “Blackberrys.”  


All of that said, there were some genuinely stimulating presenta-tions.  Among the most lively of the sessions were the one on “Citizen-ship and Social Capital,” in which Jeffrey Simpson spoke well about the need for education with a wi-der, international focus, and the one on “The Federal Role in Post Secondary Education,” in which Paul Davenport countered the em-phasis on utilitarian definitions of higher education.  Much to the an-noyance of the students from the CFS, he also articulated the destr-uctive effects of tuition freezes on the universities’ core operating budgets.  Also of note, for its ana-lysis of what he called the “Acade-mic Arms Race” amongst prestigi-ous institutions in the United States and the decline there of both academic standards and equ-ity of access, was David Dill’s pap-er in the session devoted to Inter-national Perspectives on Higher Education.





It is clear that in planning this “Dia-logue” the Federation wanted to be as inclusive as possible and bring together persons whose paths might not often cross. To that deg-ree the event was a considerable success, even if the impending el-ection prevented major politicians from attending.  It was a laudable achievement to have corporate leaders, deputy ministers, adminis-trators from community colleges and university students and faculty present in such numbers. What was not clear from the perspective of members of the Federation and its scholarly associations was why the program lacked any sustained focus on the value and central role in higher education of the humani-ties and social sciences.  





You can also research articles or find “filler” articles by accessing the World Wide Web. You can write about a variety of topics but try to keep your articles short.


Much of the content you put in your newsletter can also be used for your Web site. Microsoft Word offers a simple way to convert your newsletter to a Web publication. So, when you’re finished writing your newsletter, convert it to a Web site and post it.


The subject matter that appears in newsletters is virtually endless. You can include stories that focus on current technologies or innovations in your field.


You may also want to note business or economic trends, or make predictions for your customers or clients.


If the newsletter is distributed internally, you might comment upon new procedures or improvements to the business. Sales figures or earnings will show how your business is growing.


Some newsletters include a column that is updated every issue, for instance, an advice column, a book review, a letter from the president, or an editorial. You can also profile new employees or top customers or vendors.


Selecting pictures or graphics is an important part of adding content.








The format of plenary sessions … was ill-conceived and did not much encourage, or even make possible, significant dialogue






































From the Editor of English Studies in Canada


Jo-Ann Wallace
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What wretched lop-sided cre-atures we are being made by the excess of the division of labour in the occupations of life! What on earth are we go-ing to do with our time when we have brought the art of vic-arious life to perfection?… I shudder to think how we shall bore each other when we have reached that perfection.





--William Morris, 


“The Revival of Handicraft” (1888)





I begin this month’s column with a quote from William Morris as a way of explaining and apologizing for our long delay in bringing out the thirtieth anniversary issue of ESC. Largely for financial reasons, our approach to producing ESC has been (as Mike O’Driscoll once described it) “artisanal.” That is, with the exception of the actual printing, all the production has been in-house. Working with In-Design, Harvey Quamen designed the ESC template, a template that allowed for pull quotes, footnotes (instead of endnotes), and so on. We all participated in workshops on typesetting, as have most of our graduate student assistants, and we learned our way around such arcana as “pulling up the pants” of a page to accommodate footnotes, “tracking” to rescue orphan cita-tions from wintery isolation on an otherwise blank page, and elimina-ting excess to bring each issue in at a page count as close as possi-ble to a multiple of 16 (the size of a “signature,” as we also learned). We hummed and hawed about whether to overturn the convention of beginning all articles on a recto and decided, again for financial reasons, that articles could happily begin on a verso if it meant saving 1/16 of a signature.





In spite of our best artisanal ef-forts, however, we found that we hit the same roadblock with each issue. After all the articles are typeset, proofed, and proofed a-gain by authors, the really picky work of building the issue begins. This involves assembling the table of contents, building the cover (which itself involves technicalities like “crop marks” and “bleeding” – ouch!), chasing down the footnotes which inevitably migrate from their proper pages, and so on. This work fell to Harvey, our Electronics and Design Editor, and almost in-evitably at the busiest times of the year. For this reason, we have alt-ered our production process to bring a professional typesetter in for the final stage of production. 




















This has delayed things somewhat as she learns our specific styles and quirks – and we gave her our most complicated issue to begin with – but we expect to have issue 30.4 at the printer before Christ-mas.  This means that you can ex-pect to have it in your mailboxes by the end of January.  It’s a fabulous issue: fat, full of good stuff (like Heather Murray’s review article, written completely in heroic coup-lets, on Terry Eagleton’s After The-ory).  And following closely on its heels will be Peter Schwenger’s al-so fabulous guest-edited issue on “Interiors.” Other upcoming issues will include Readers’ Forums on “Feminism…what are we suppo-sed to do now?” and “RateMyProf.-com.” 





I am also delighted to report that Robert Merrett, who many of you know already from his work for the CFHSS and as a former Associate Editor of ESC, is taking over as Business Manager. In addition to the normal duties of a Business Manager, Rob will be piloting us to not-for-profit status (which will have the immediate advantage of savings on the GST we currently pay to the printer) and seeking new sources of revenue, like adverti-sing. 





Early in the new year, ESC will al-so be moving from its current office in the Department of English at the University of Alberta to new digs in the University’s Hub Mall. The new space – which we will share with the nascent Canadian Literature Centre/Centre de literature canad-ienne and the Writer-in-Residence Program – is large, bright, open and literally in the hub of things. It will bring a much higher profile to the journal on the U of A campus and, who knows?, may in the long run help us in the fundraising ef-forts that are part of Rob Merrett’s long-term goals.





Finally, on behalf of the editorial team, I would like to wish you all a happy and restful holiday season.














Examples of possible headlines include Product Wins Industry Award, New Product Can Save You Time, Membership Drive Exceeds Goals, and New Office Opens Near You.


One benefit of using your newsletter as a promotional tool is that you can reuse content from other marketing materials, such as press releases, market studies, and reports. This is the Basics of a Newsletter.


While your main goal of distributing a newsletter might be to sell your product or service, the key to a successful newsletter is making it useful to your readers.


A great way to add useful content to your newsletter is to develop and write your own articles, or include a calendar of upcoming events or a special offer. 


In a few words, it should accurately represent the contents of the story and draw readers into the story. Develop the headline before you write the story. This way, the headline will help you keep the story focused.
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Look to receive issue 30.4 by the end of January








ACCUTE Graduate Student Caucus Survey of Canadian English Departments, 2005-2006





General Information


Number of MA students:  _______


Number of PhD students:  _______


Name of Graduate Caucus or Association?  _______________________________________________


Number of faculty associated with graduate programs:  _______


Number of courses offered per year:  _______


Breakdown of this year’s courses by area (e.g. 4 Can, 2 Vict, 2 Am, 1 Theory, etc.):  _______________


___________________________________________________________________________________


ACCUTE Graduate Student Caucus Survey of Canadian English Departments, 2005-2006 (Cont’d)





Funding


Current tuition cost (per semester):  _______________________


Is funding guaranteed to all students for the duration of their program?  _______________________


If not, is funding available to some, for how long, and how?  ________________________________








Working


Available number of Teaching Assistantships (TAs)?  _____________


Available number of Research Assistantships (RAs)?  _____________


Available number of teaching positions available to graduate students?  _____________


What is the rate of pay for each (per hour)?:  _____________


What number of hours per week are available?:  _____________


Are these positions unionized?  _____________





Social Life


Do all students have office space? If not, who does?


Number of students per office:  _____________


Number of times per year faculty and students socialize (please provide some detail regarding locations):  ________________________________________________________________________


_________________________________________________________________________________


_________________________________________________________________________________


_________________________________________________________________________________





Supports


Is Conference Funding available? _________


Specify amount of conference funding (per annum or total over program):  _________


Does the Department prepare students for the job market through professionalization (specify: mock interviews, teaching opportunities, seminars, advice for articles / grants, etc.)? ___________________


_________________________________________________________________________________


_________________________________________________________________________________


Does the Department prepare students for TAships or for teaching duties (specify: workshops, resources, etc.)?  ___________________________________________________________________





ACCUTE Graduate Student Caucus Survey of Canadian English Departments, 2005-2006 (Cont’d)





Which of the following are available to graduate students? 


C = computers 	P = printing 	Ph = photocopying 	C = coffee


L = lounge 	Lt = letterhead 	BC = business cards)  





Given the desire in the GSC to maintain continuous and self-renewing representation from all our member departments, we would like to know if your department refunds the fees for the student rep to ACCUTE-GSC?         Yes	      No








MA Program Requirements


Coursework Option – Number of courses (specify half or full):  _____________


Thesis Option – Number of courses (specify half or full):  _____________


Language requirements (number and, if applicable, specific type):  __________________________


_______________________________________________________________________________


Research Methods requirements:  ____________________________________________________


Other requirements (thesis workshop, oral defense):  _____________________________________


Ideal number of years to completion:  _____________


Actual average number of years to completion:  _____________





PhD Program Requirements


Number of Courses (specify half or full):  _____________


Number of Comprehensive Exams:  _____________


Briefly describe exam process:  ______________________________________________________


_______________________________________________________________________________


_______________________________________________________________________________


Language requirements:  ___________________________________________________________


_______________________________________________________________________________


Research Methods requirements: ____________________________________________________


_______________________________________________________________________________


Other requirements:  ______________________________________________________________


_______________________________________________________________________________


Ideal number of years to completion:  _____________


Actual average number of years to completion:  _____________


Is funding available beyond ideal number of years to completion?  _____________


ACCUTE Graduate Student Caucus Survey of Canadian English Departments, 2005-2006 (Cont’d)





The following portion of the survey is intended to gather information specifically on hiring practices in your department.  Many of us who are working towards a graduate degree, are doing so with the hopes of becoming faculty at a University.  These questions are designed in the hopes of finding out how departments are preparing graduate students for the academic workforce, and also to obtain some specifics for hiring practices within your department.  Because these questions ask for such specific information, your Graduate Chair may not have the answers on-hand.  I encourage you to make an appointment with your Department Head to fill in whatever blanks may be left unfilled.





Please answer “yes” or “no” to the following questions.





1) How involved are grad students in hiring practices in your department?  Grad students are:


made aware that the department is hiring someone: ______


encouraged to be involved in the hiring practice?      ______


encouraged to be involved in the hiring decisions?  ______








2)  How much does your department assist you in the process of professionalization, so that grad students from your University are more prepared for the academic workforce?  Grad students are offered:�


assistance in preparing their Teaching Dossier/Portfolio:  ______


courses on the profession:   ______


assistance in SSHRC Applications:   ______


teaching opportunities within their departments: ______


seminars for rehearsing conference presentations: ______


advice for article writing: ______


Is there something that your department offers that is not in the above list that is helpful in preparation for a job in the academic community, and if so what is it? ___________________________________


_________________________________________________________________________________


_________________________________________________________________________________








3)  What qualities does your department value when hiring sessional or limited term appointment lecturers?  A sessional or limited term appointment lecturer must have which of the following in order to be hired by your department:


an M.A. in an appropriate field: ______


a PhD in an appropriate field: ______


strong letters of recommendation: ______


public service: ______











service to the profession: ______


publications in the form of


	authored books: ______


	scholarly articles: ______


	scholarly monographs: ______


	contributions to edited collections: ______





Is there something that is not in the above list that is an important factor when hiring sessional or limited term appointment lecturers and if so what is it?  _________________________________________________________


___________________________________________________________________________________________


___________________________________________________________________________________________








4)  When hiring for a tenure track position, an applicant must have which of the following qualifications in order to be hired by your department:


an M.A. in an appropriate field: ______


a PhD in an appropriate field: ______


strong letters of recommendation: ______


public service: ______


service to the profession: ______


publications in the form of


	authored books: ______


	scholarly articles: ______


	scholarly monographs: ______


	contributions to edited collections: ______





Is there something that is not in the above list that is an important factor when hiring for tenure track positions and if so what is it?  ______________________________________________________________________________


___________________________________________________________________________________________


___________________________________________________________________________________________


___________________________________________________________________________________________




















News from the Graduate Student Caucus


Richard Cassidy











Greetings! Since my last report in September, I have relished the on-going pleasure of corresponding with graduate student representa-tives from English departments ac-ross the country. I would like to thank you all for being there.  It is very nice to know you. Although I am now in touch with most of the graduate English departments in Canada, I have still not yet heard from Wilfred Laurier, Dalhousie, Guelph, Northern BC, Brock, Wind-sor, or Acadia. I would like to invite anyone from there to be in touch with me about student represent-tation by writing to:


 richard[dot]cassidy[at]umontreal.ca   





The responsibilities of a department rep are not many, but they are nonetheless important.  On the one hand, campus reps represent AC-CUTE within their department in the hopes of increasing student mem-bership in the association and stu-dent participation at the Congress in May.  On the other hand, reps rep-resent their department at the Gra-duate Student Caucus by engaging in occasional flurries of email and by attending if possible the Congress, being held this year at York in Toron-to.�


Perhaps the single most involved task of the departmental rep is the admini-stration of the GSC’s annual survey of graduate student life in Canada. This survey is designed to provide students with a more detailed picture of gradu-ate English programs in Canada than is perhaps available elsewhere. The final report of last year’s survey was published by Gregory Betts in the June issue of this newsletter, and can be found (in PDF format) at: � HYPERLINK "http://www.accute.ca/Members.htm" ��http://www.accute.ca/Members.htm�  As these annual reports accumulate, students will not only be able to com-pare different programs, we will also be able to compare how they have been evolving over time.  





This year’s list of survey questions has been re-edited by Kaley Joyes (McMaster), our VP information, and is printed below.  Graduate student reps are being invited to fill in the survey (or parts of it) with the help of their graduate studies director, or de-partment chair. That is, student reps are not expected to know all the answers to these questions alrea-dy. This is not a test.  Rather, we hope that the administration of this survey serves as an opportunity to foster better communication bet-ween students and faculty. It is also hoped that department reps will share the survey questions and answers with their own student body, and will generate thereby an ongoing conversation about dep-artmental structures and proce-dures.





Kaley is asking that the surveys be returned to her, complete, by the 15th of January 2006, so that she and Rilla Yaschuk (Saskatche-wan), chair of the committee on departmental hiring practices, have time to process the data and pro-duce their reports in time for our meetings at York in May.





Comments and questions about this (or any) part of the GSC man-date are always welcome and are warmly invited. Please address them to me and/or to Kaley and Rilla, or to the listserv.  





Very best and Happy holidays.
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Much of the content you put in your newsletter can also be used for your Web site. Microsoft Word offers a simple way to convert your newsletter to a Web publication. So, when you’re finished writing your newsletter, convert it to a Web site and post it.


The subject matter that appears in newsletters is virtually endless. You can include stories that focus on current technologies or innovations in your field.


You may also want to note business or economic trends, or make predictions for your customers or clients.


If the newsletter is distributed internally, you might comment upon new procedures or vendors needs. 


Selecting pictures or graphics is an important part of adding content to your newsletter.
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In a few words, it should accurately represent the contents of the story and draw readers into the story. Develop the headline before you write the story. This way, the headline will help you keep the story focused.


Examples of possible headlines include Product Wins Industry Award, New Product Can Save You Time, Membership Drive Exceeds Goals, and New Office Opens Near You.


One benefit of using your newsletter as a promotional tool is that you can reuse content from other marketing materials, such as press releases and market studies.




















The purpose of a newsletter is to provide specialized information to a targeted audience. Newsletters can be a great way to market your product or service, and also create credibility and build your organization’s identity among peers, members, employees, or vendors.


First, determine the audience of the newsletter. This could be anyone who might benefit from the information it contains, for example, employees or people interested in purchasing a product or requesting your service.


You can compile a mailing list from business reply cards, customer information sheets, Business cards collected at trade shows, or membership lists. You might consider purchasing a mailing list from a company.


If you explore the Project Gallery, you will find many publications that match the style of your newsletter.
































Next, establish how much time and money you can spend on your newsletter. These factors will help determine how frequently you publish the newsletter and its length.














Individual Highlights:


Inside Story	2


Inside Story	3


Inside Story	4


Inside Story	5


Inside Story	6


Inside Story	7


Last Story	8





Special Interest Articles:





•	Add a highlight or your point of interest here.





•	Add a highlight or your point of interest here.





•	Add a highlight or your point of interest here.
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One benefit of using your newsletter as a promotional tool is that you can reuse content from other marketing materials, such as press releases, market studies and reports.


While your main goal of distributing a newsletter might be to sell your product or service, the key to a successful newsletter is making it useful to your readers.


A great way to add useful content to this newsletter is to develop and write your own articles, or include a calendar of upcoming events or a special offer that promotes a new product.


You can also research articles or find “filler” articles by accessing the World Wide Web. You can write about a variety of topics but try to keep your articles short.


Much of the content you put in your newsletter can also be used for your Web site. Microsoft Word offers a simple way to convert your newsletter to a Web publication. So, when you’re finished writing your newsletter, convert it to a Web site and post it.





You can also research articles or find “filler” articles by accessing the World Wide Web. You can write about a variety of topics but try to keep your articles short.


Much of the content you put in your newsletter can also be used for your Web site. Microsoft Word offers a simple way to convert your newsletter to a Web publication. So, when you’re finished writing your newsletter, convert it to a Web site and post it.


A great way to add useful content to this newsletter is to develop and write your own articles, or include a calendar of upcoming events or a special offer that promotes a new product.








Call for Papers: Christianity and Literature Study Group


The Christianity and Literature Study Group (one of the Allied Associations) invites proposals or papers on any as-pect of religion and literature (including pedagogy and critical theory) for its an-nual Conference at the 2006 Congress at York University, Saturday 27 May to Tuesday 30 May 2006.


We welcome submissions from doctoral students and suggestions for member-organised sessions.  Please send sub-missions with a brief abstract and bio-bibliographical note (electronic submis-sions preferred) by 15 January 2006 to:


Dr. Barbara Pell,�Department of English�Trinity Western University�Langley, B.C.  V2Y 1Y1�Tel. 604-513-25121 x3331�Fax. 604-513-2010�Email:  �HYPERLINK "mailto:pell@twu.ca"��pell@twu.ca� 
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Vancouver, British Columbia


August 2007


�Literature for Our Times





At the 2005 World Social Forum, held in Porto Allegre, Brazil, Booker-Prize-winning author Arundhati Roy spoke about the function of literature for our times: “Our strategy should be not only to confront empire, but to lay siege to it… With our art, our music, our literature… —and our ability to tell our own stories.”  In an arti-cle, “The Arduous Conversation Will Con-tinue,” published in The Guardian on July 19, 2005, Hanif Kureishi voiced a similar opinion: “…the only patriotism possible is one that refuses the banality of taking either side, and continues the arduous conversation.  That is why we have lite-rature, the theatre, newspapers —a cult-ure, in other words.”





Are there other roles, besides the ones suggested by Kureishi and Roy, that lit-erature has played in the era of colonial-ism and continues to fulfill now in this young Twenty-First century of ours, a-midst the upheavals of regime changes, wars for resources, loss of faith in elected representatives, genocide, suicide bomb-ings, resistance struggles and environ-mental disasters?  Is literature a force for reconciliation and cross-cultural under-standing or only an instrument for aest-hetic pleasure of the privileged?  Does literature provide us, in the famous phrase of Kenneth Burke, with “equipment for living,” or does it only obscure reality and deflect resistance?





Papers are invited to engage with all as-pects of the above theme.  They could ad-dress, by referring to the literary, critical and other kinds of cultural texts, the fol-lowing questions:


Literature as an institution and ideologies of ‘literature’


Commonwealth versus Postcolonial ver-sus World literature


Literature as resistance


Literature as “arduous dialogue”


Literature as “equipment for living”


Literature as pedagogy; Pedagogy of liter-ature


Literature of human survival (including is-sues of poverty and prosperity)


Literature of Human Rights (including the right to access knowledge and resources)


Literature of Apocalyptic and Utopic imag-inings


Literature for promotion of Peace and Jus-tice


Literature of real and imagined Ethnicities


Literature of cultural affiliations (Race, Gender and/or History)


Literature as a world language


Literature in a global cultural economy


Literature in translation


Literature of healing and reconciliation





Abstracts of approx. 300 words for papers of 20 minutes duration, and approx. 400 words for three-paper panels (with the names of the panelists) which engage with these and other relevant questions should be e-mailed, with a short bio-note (50 words) and contact ad-dress to � HYPERLINK "mailto:spierr@sfu.ca" ��spierr@sfu.ca� no later than August 30, 2006.





Address for regular mail:


Dr. Paul Matthew St. Pierre


ACLALS Secretary-Treasurer


Department of English


Simon Fraser University


Burnaby, BC, Canada   V5A 1S6





ACLALS website: � HYPERLINK "http://www.aclals.org" ��http://www.aclals.org�



























































�ESC column continued…























You can also research articles or find “filler” articles by accessing the World Wide Web. You can write about a variety of topics but try to keep your articles short.


Much of the content you put in your newsletter can also be used for your Web site. Microsoft Word offers a simple way to convert your newsletter to a Web publication. So, when you’re finished writing your newsletter, convert it to a Web site and post it.


The subject matter that appears in newsletters is virtually endless. You can include stories that focus on current technologies or innovations in your field.


You may also want to note business or economic trends, or make predictions for your customers or clients.


If the newsletter is distributed internally, you might comment upon new procedures or improvements to the business. Sales figures or earnings will show how your business is growing.


Some newsletters include a column that is updated every issue, for instance, an advice column, a book review, a letter from the president, or an editorial. You can also profile new employees or top customers or vendors.


Selecting pictures or graphics is an important part of adding content.









































Professional Concerns:   Political English


Mervyn Nicholson
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Yes, English is political.  Political in a lot of different ways.  That’s what I learned as chair of a large, incred-ibly complicated department at what is now Canada’s newest university, Thompson Rivers University.  





Thompson Rivers, in its origin a community college, is located in dry, hot southwestern British Columbia.  When I first came here, it looked to me like Arizona, like Flagstaff or the Painted Desert.  The evolution of this school as an institution makes an interesting story, but what I want to speak about is the lessons it holds for the profession more gene-rally.   In that commonplace of post-colonial theory, the margin knows things that the centre does not.





The first lesson is sort of obvious, but like many obvious things, a lot of people seem unable even to notice it.  That is that the social institutions of the profession determine what is done inside those institutions, and institutions are political in nature.  When institutions change, what is done inside them changes.  In other words, the structure we take for granted is what decides what we do and what we think.  Not completely, but extensively.  A community col-lege, with its union-management culture, its hostility to scholarship for the sake of scholarship (learning for learning’s sake, as it were), is very different from a university, where the theory is self-government (not union vs. management), where the culture of “invidious distinction,” as Thor-stein Veblen puts it, is pervasive, and prestige is worshipped to an extent unimaginable to most work-ing people.  We know almost noth-ing about how the sociology of the academy affects what is done, what is thought, there.   But in many ways the academy is more like a caste than a meritocracy: there is no lack of dul-lards at prestige schools just as there are plenty of great scholars and teach-ers at humble schools.





If what is done in an institution is det-ermined by the institution, then we need to consider the context of the profession of English studies in Can-ada, and that is, inescapably, the pro-fession of English studies in the U.S. (aka “America”).  Canadian schools closely conform to the methods and thinking of schools in the U.S., and, with a lag in time, are ultrasensitive to the vibrations emanating from the cen-tres of prestige in the Ivy League and in schools like UC Davis or Berkeley.  What we do here is determined by what they do there.  Yes, there are differences (hardly any Canadian content in U.S. schools, for instance): differences that are significant without being decisive.  





























Given the U.S. influence, given the “deep integration” now in process, hadn’t we better look carefully at what is happening south of the border? especially if we want to understand what lies ahead for us?  





Its influence on Canada is increasing, as the erosion of medicare and the integration of Canadian energy with U.S. consumption arrangements make very plain, but the U.S. seems to be in the early stage of a period of social breakdown.  Poverty is increasing.  U.S. finances rest on Chinese pur-chases of U.S. debt; government debt has exploded; personal indebt-edness is approaching an unsus-tainable limit.  Health care is less available and more expensive for more and more people.  Incomes have stagnated at the level, in equi-valent real dollars, of about 1973.  Job security is rare.  Ecological deg-radation has been tolerably incon-spicuous until recently, when the damage to the environment is evi-dent and harmful, especially if we take climate change into account.  Meanwhile, U.S. power in the world is in decline, while an unimaginably destructive military technology can not give the U.S. what it wants in the places that most concern it, the Middle East and Latin America, at a time when energy supplies are unstable and increasingly expen-sive.  Racism is worse than 10 years ago, as is shown by the fact that African-American and Latino in-comes are declining as a proportion of total U.S. wealth, even as these groups constitute an increasing pro-portion of the population.  And oh yes, the gap between rich and poor is vastly greater.  When 1% of the population own 40% of the nation’s wealth and are increasing that share rapidly, problems look likely: “stuff happens,” as Donald Rumsfield poetically put it referring to the loot-ing of the irreplaceable treasures of the Iraqi national museum.  This is the context in which American uni-versities derive barely 10% of their income from the state.  All univer-sities are thus becoming, in effect, “private” schools, meaning that their entire structures are increasingly organized around fundraising in the private sector.  Does any of this make sense?


What makes Canada different is social democracy.  With few excep-tions, universities in Canada are public institutions, deriving, like the medical system, most of their reve-nue from general taxation.  That means that undergraduate educa-tion is equal in quality, within a small spectrum of differences and variation, wherever you take it, even at a new school like Thomp-son Rivers; it is as good at Kwant-len University College as it is at the University of British Columbia, at Algoma University College as it is at my alma mater, Trinity College in the University of Toronto.





In one of my books, Male Envy, I explore the prestige psychosis which has so pervasive an effect on the academy.  Very little is known about the way that this psychosis shapes the production of know-ledge.  I was fascinated as I worked on this topic by the applicability of something I had learned in my re-search on classical economics.  In Adam Smith, Ricardo, and other ec-onomists of that period (including, a bit later, Marx), there is a crucial dis-tinction between “exchange value” and “use value.”  “Use value” is the benefit gained by using/consuming a commodity.  Exchange value is the number of dollars the commodity fetches when sold in the market.  Use value is qualitative, exchange value quantitative.  The use value of a course in English is the know-ledge/skills a student learns.  Ex-change value is the mark obtained.  Exchange value increasingly eclip-ses use value.  For a professor, an article published in a prestige journal has exchange value; an article pub-lished in some other journal does not (its use value, the knowledge it contains, is, in terms of political rea-lities, unimportant).  Because the academy, like the corporation, seeks exchange value and derogates use value, the name of the publisher, the name of the university, matters more than content or work done.





The intensity of these anxieties a-mounts to a kind of mental illness; that is why I refer to it as “prestige psycho-sis.”  Again, the academy is better understood as a caste than as a meri-tocratic democracy, even though the latter is what we desire, not the for-mer.  As “deep integration” proceeds, the prestige psychosis will intensify, and with it the already extraordinarily strong pressure to conform.  Caste culture requires conformity.  With the decline of social democracy, some schools will benefit (notably Toronto, with its large endowments), but the majority will lose.





The profession of English studies in Canada is and must be rooted in so-cial democratic values, of which the most important is use value, not ex-change value: production for use, not for profit.  Yes, it is political.











Examples of possible headlines include Product Wins Industry Award, New Product Can Save You Time, Membership Drive Exceeds Goals, and New Office Opens Near You.


One benefit of using your newsletter as a promotional tool is that you can reuse content from other marketing materials, such as press releases, market studies, and reports. This is the Basics of a Newsletter.


While your main goal of distributing a newsletter might be to sell your product or service, the key to a successful newsletter is making it useful to your readers.


A great way to add useful content to your newsletter is to develop and write your own articles, or include a calendar of upcoming events or a special offer. 


In a few words, it should accurately represent the contents of the story and draw readers into the story. Develop the headline before you write the story. This way, the headline will help you keep the story focused.
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English studies in Canada is and must be rooted in social democratic values�
































Report of the Representative to CFHSS Continued…
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Much of the content you put in your newsletter can also be used for your Web site. Microsoft Word offers a simple way to convert your newsletter to a Web publication. So, when you’re finished writing your newsletter, convert it to a Web site and post it.


The subject matter that appears in newsletters is virtually endless. You can include stories that focus on current technologies or innovations in your field.


You may also want to note business or economic trends, or make predictions for your customers or clients.


If the newsletter is distributed internally, you might comment upon new procedures or vendors needs. 


Selecting pictures or graphics is an important part of adding content to your newsletter.








The CFHSS will focus on the faculty renewal that will be taking place over the next decade as  unprecedented numbers of faculty members retire









































Call for Contributions 


in MLA’s Approaches Series





For the series Approaches to Teaching World Literature, the Publications Committee of the MLA has approved development of Approaches to Teaching the Works of Ngugi wa Thiong’o, to be edited by Oliver Lovesey.  





If you wish to contribute to the volume, please send your name and mailing address to Jere-my George at the MLA office by 15 January 2006 (fax:  646-458-0030); jgeorge@mla.org





Feminist history has typically represented itself as a series of three “waves” running from the later nineteenth century to the present day.  Each wave has been compelled by profound criticism of the prevailing society and of wo-men’s place in education in particular.  Women continue to examine their educational institu-tions, bringing questions of history, culture, art, learning, and activism to the table.  Feminist work in these areas has changed the liberal arts, but how much?  What remains to be done, int-ellectually, pedagogically, institutionally?





The “Not Drowning But Waving” Conference – which celebrates the career and achievements of Dr. Patricia Clements, the first female Dean of Arts at the University of Alberta, Canada – invites papers that address the history, the pre-sent, and the future of women in the liberal arts.  Possible topics include, but are not limited to:  feminism in/and the liberal arts disciplines; the relationship of the liberal arts to the larger uni-versity; Women’s Studies programs and the “new” interdisciplinarity; the challenges, costs, and rewards for women in administration; the corporatization of university campuses; inter-generational tensions within feminist communi-ties; the state and stakes of feminist pedagogy; the relationship of feminism to cultural studies; women, social justice and the liberal arts.  We welcome a wide variety of topics and ap-proaches.





Inquiries and proposals of no more than 400 words should be sent by email to


 � HYPERLINK "mailto:jo-ann.wallace@ualberta.ca" ��jo-ann.wallace@ualberta.ca� 


no later than February 1, 2006.  





The conference website will be available at www.crcstudio.arts.ualberta.ca/waving.
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dose of apocalypticism.  As we are particularly likely to remember at election time, this is a language in which the sound-bite, the slogan, and the unexamined uplifting sen-timent tend to dominate.  The most reductive version of that language (and this is a particular problem in relation to its capacity to strike an answering chord in those trained in English studies) is, of course, the language of advertising, which by its very nature is not designed to en-courage probing analysis of ter-minological ready-mades in those to whom they are directed.  While I am not altogether convinced that this is a language that works very per-suasively even with politicians (after all, the fact that this is the language they themselves often use on us doesn’t mean that it is also the language by which they are per-suaded when it’s used on them), I am certain that it doesn’t work at all on humanities scholars, part of whose professional stock-in-trade is skill in linguistic analysis and a healthy capacity for scepticism.


What does a humanities scholar do, then, with a proposition like the fol-lowing, selected fairly arbitrarily from SSHRC’s From Granting Council to Knowledge Council report?:


By transforming itself into a knowledge agency, SSHRC can help Canada break the “knowledge barrier” by renew-ing human sciences research. (6)


It all sounds very earnest, a mus-cularly assertive proposition de-signed to make one feel almost small-minded to question.  But if one reaches after its real meaning, the language dissolves: what is this “knowledge barrier,” who is standing on either side of it, who has a vested interest in constructing and maintaining it, who has a vested interest in knocking it down, is the division it creates systemic or oc-casional, is it like the Berlin Wall and designed to stop knowledge escaping or is it more like a police cordon on Oscar night to prevent hoi polloi in-vading celebrity knowledge space?


In the next sentence we discover the real source of this slippery image in the resort to a device familiar to both the politician and the advertiser: the over-elaborated illustrative metaphor:


When the first plane broke the sound barrier in 1947, scientists learned something surprising: the controls didn’t work as ex-pected.  Flying faster than the speed of sound required new understanding, a new approach to aerodynamic design and con-trols.  Failure to adjust would risk loss of control and endan-ger pilots’ lives. (6).


Now thrillingly urgent as this all sounds, inviting a vision of the fear-less pilot, potentially forced to wrestle with treacherously inadequate controls unless the boffins rise to the unpre-cedented challenges of their times, it has to be said that it embodies only approximately the likely experience of even the most cutting-edge of human-ities scholars, and that’s before it works itself up to its ultimate pitch of rhetorical intensity:


Today, the exponential rate of technological, political and cul-tural change is driving society at incredible speed towards a pro-mising but daunting future.  Ma-jor upheavals in the wake of globalization, terrorism and new technologies pose a challenging human dilemma: do existing so-cial arrangements still work?  How can we make sense of clashing traditions and world views?  These are questions for the humanities and social sci-ences to help answer. (6)


The notion that questions couched in the volatile and approximate terms adopted here are the kind of questions that actually have an answer, along with the implicit assumption that other cultures and  times  haven’t  experien-








�








even  if  their  recipes for  confronting them don’t agree with SSHRC’s.  It is certainly not the way to encourage genuine consultation and a sense of shared cause – indeed, it is virtually guaranteed to generate what it did generate: scepticism, irritation, and resistance.


























Fortunately, as evidenced in the mea-sured terms of the Federation res-ponse,  we seem to  have  weathered 
















































































Call for Papers





Not Drowning But Waving:  


A Conference on Women, Feminism, and the Liberal Arts





University of Alberta, October 12-14, 2006














Annabel Patterson (Yale) “Milton’s Radical Printer(s)”


Balachandra Rajan (Western) “Whatever Happened to Christian Humanism?”


Nicholas von Maltzahn (Ottawa) “Liberty of Conscience and Multiculturalism:  Milton in Canada”


Andrew Hadfield (Sussex) “Milton and the Struggle for the Representation of the Nation”





Saturday 22 April 2006


Alumni Hall, Old Victoria College, 93 Charles Street West


*Registration:        Faculty $25 CAD / $20 US       Students  $10 CAD / $8 US                *(lunch included)


   Registration Form is available online at � HYPERLINK "http://www.crrs.ca/events/conferences/miltonseminar.pdf" ��http://www.crrs.ca/events/conferences/miltonseminar.pdf�


For more information about the seminar:  Professor Paul Stevens (English)  � HYPERLINK "mailto:Paul.Stevens@utoronto.ca" ��Paul.Stevens@utoronto.ca�


For registration and directions:  Dr. Kim Yates (Assistant to the Director, CRRS) crrs.vic@utoronto.ca
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The meetings of the CFHSS Board of Directors and General Assembly took place in Ottawa on November 25th-27th.  As usual, discussions were wide-ranging: the following may be of particular interest to AC-CUTE members.





The Federation President, Donald Fisher, reported on his appearance on October 27th before the Standing Committee on Finance in Ottawa to present the CFHSS brief.  Its main recom-mendations relate to the import-ance of granting to SSHRC an asy-mmetrical funding increase and of adopting funding formulae for the three funding councils that do not disadvantage research in the hum-anities and social sciences; of incr-easing funding to the Canada Gra-duate Scholarships programme; and of increasing federal transfers to the provinces and creating a se-parate post-secondary education transfer.





Don also reported on the activi-ties of the working group on the humanities and large-scale re-search projects.  Formed in the wake of the SSHRC transforma-tion process, the group was cre-ated to advise on the question of the distinctiveness of research in the humanities, on how the hum-anities might develop large-scale research projects, and on how SSHRC support for such projects might be administered.  The group met in Ottawa on 20 June, and with the help of a research con-sultant prepared a draft report which has been presented to SSHRC’s Committee on Research Support.  This draft report is now undergoing revision in the light of these discussions, and a final re-port will be brought to the CFHSS Board for approval next March and then submitted to SSHRC.  





CFHSS has adopted “The Next Generation” as the overarching theme for its current work.  This will place a particular focus on the faculty renewal that will be taking place over the next decade as un-precedented numbers of faculty members retire.  One of the parti-cular areas to which the Federa-tion will be paying attention is the need to increase graduate student membership in scholarly associ-ations, an area in which ACCUTE has long been a leader. 





Don’s final comments related to the ongoing search for a new Pre-sident of SSHRC.   The initial at-tempt to find a successor to Marc Renaud has been unsuccessful and it now seems likely, especially given the present uncertain poli-tical situation, that it will be seve-ral more months before a final de-cision is reached.  In the mean-time, Stan Shapson (VP, Rese-arch and Innovation at York) is Acting President and Janet Halli-well has been appointed as Chief Operating Officer.  Janet herself later elaborated on the situation at SSHRC as part of her present-ation to the Board.


Don’s report was followed by those of Paul Ledwell, CFHSS Executive Dir-ector, and Donna Palmateer Pennee, Vice-President for Women’s and Equi-ty Issues.  As usual, the Federation’s three Standing Committees (Finance and Development, Research Dissem-ination, and Research Policy) met dur-ing the day and made subsequent re-ports to the Board.  An addition this year was a report from the Chair of the Sub-Committee on Research Eth-ics and Scholarly Integrity, Deborah Poff.  This Committee will be looking further into the question of CFHSS developing an ethics policy for its member associations.
































The schedule of the General Assem-bly meetings was comparably packed.  It included an address on the work of the Canada Foundation for Innovation by its President and CEO, Eliot A. Philipson;  a panel on Open Access (which evolved into a lively discussion of the arguments in favour of web-based self-archiving and of the dan-gers of “paper fetishism,” which judg-ing from the responses of some of the audience is not yet an endangered taste); and two workshops, one on re-newing scholarly associations, the other on the Federation’s  “Next Gen-eration” theme and the role of mentor-ing.  For ACCUTE the high point of the closing business meeting was the announcement of former ACCUTE President Noreen Golfman’s election (in fact acclamation) as President-Elect of CFHSS, a fitting tribute to Noreen’s many years of work and advocacy on behalf of the humani-ties in Canada.  We wish her the very best in this demanding role.





I am sure that ACCUTE members will also want to add their voices to those of the delegates at these meetings in thanking Jackie Wright, the CFHSS Manager for Member-ship Communications, for her gene-rous-spirited work on all our behalfs for longer than most of us can rem-ember.  Jackie, whose name is syn-onymous with the Federation for so many of us, is retiring this month.  She has been an inexhaustible fount of wisdom, kindness, and unstinting good humour to countless ACCUTE members.  She will be much missed and we all wish her a well-deserved, long, and healthy retirement.
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Report of the Representative to CFHSS


Keith Wilson
































 





The Centre for Reformation and Renaissance Studies, The Department of English & 


The Canada Research Chair Programme are pleased to present


The Canada Milton Seminar II





Papers are invited which variously en-gage the later work of Derrida and, perhaps, reflect upon the significance of such work for criticism and theory in the present and for the future. “Later” is broadly conceived and may include any writings of the past two decades or so on such topics as “hauntology,” mourning, the gift, friendship, hospital-ity and so forth.  A goal, however, will be to present a forum on work which significantly post dates those writings of the later 1960's and early 1970's which have been most centrally as-sociated with deconstruction in the Anglo-American academy and to con-sider the possibilities opened up by the work of more recent decades, work sometimes described in refer-ence to its increasing turn toward et-hics, justice and politics as (however problematically) “affirmative decon-struction.”  





Please send by November 15, 2005, one printed copy of 300-500 word pro-posals or completed ten-to-twelve page double-spaced papers to:  


Adam Carter, 


University of Lethbridge, 


Department of English, 


4401 University Drive, 


Lethbridge, Alberta, T1K 3M4. 





Please also send one electronic copy of the same to �   HYPERLINK "mailto:a.carter@uleth.ca." ��a.carter@uleth.ca.�  





Proposals or papers should also in-clude a 100 word abstract of paper and a 50 word bio-biblio-graphical note. All proposers must be members of ACCUTE in good standing. 























You can also research articles or find “filler” articles by accessing the World Wide Web. You can write about a variety of topics but try to keep your articles short.


Much of the content you put in your newsletter can also be used for your Web site. Microsoft Word offers a simple way to convert your newsletter to a Web publication. So, when you’re finished writing your newsletter, convert it to a Web site and post it.


A great way to add useful content to this newsletter is to develop and write your own articles, or include a calendar of upcoming events or a special offer that promotes a new product.




























































































































































































The purpose of a newsletter is to provide specialized information to a targeted audience. Newsletters can be a great way to market your product or service, and also create credibility and build your organization’s identity among peers, members, employees, or vendors.


First, determine the audience of the newsletter. This could be anyone who might benefit from the information it contains, for example, employees or people interested in purchasing a product or requesting your service.


You can compile a mailing list from business reply cards, customer information sheets, Business cards collected at trade shows, or membership lists. You might consider purchasing a mailing list from a company.


If you explore the Project Gallery, you will find many publications that match the style of your newsletter.
































Next, establish how much time and money you can spend on your newsletter. These factors will help determine how frequently you publish the newsletter and its length.











The Christianity and Literature Study Group (one of the Allied Associations) invites proposals or papers on any aspect of religion and literature (including pedagogy and critical theory) for its annual Conference at the 2005 Congress at the University of Western Ontario, Saturday 28 May to Tuesday 31 May 2005.


We welcome submissions from doctoral students and suggestions for member-organized sessions.  Please send submissions with a brief abstract and bio-bibliographical note (electronic submis-sions preferred) by 15 January 2005 to:


Dr. Barbara Pell,�Department of English�Trinity Western University�Langley, B.C.  V2Y 1Y1�Tel. 604-513-25121 x3331�Fax. 604-513-2010�Email:  �HYPERLINK "mailto:pell@twu.ca"��pell@twu.ca� 


























































































































Individual Highlights:


Inside Story	2


Inside Story	3


Inside Story	4


Inside Story	5


Inside Story	6


Inside Story	7


Last Story	8





Special Interest Articles:





•	Add a highlight or your point of interest here.





•	Add a highlight or your point of interest here.





•	Add a highlight or your point of interest here.














One benefit of using your newsletter as a promotional tool is that you can reuse content from other marketing materials, such as press releases, market studies and reports.


While your main goal of distributing a newsletter might be to sell your product or service, the key to a successful newsletter is making it useful to your readers.


A great way to add useful content to this newsletter is to develop and write your own articles, or include a calendar of upcoming events or a special offer that promotes a new product.


You can also research articles or find “filler” articles by accessing the World Wide Web. You can write about a variety of topics but try to keep your articles short.


Much of the content you put in your newsletter can also be used for your Web site. Microsoft Word offers a simple way to convert your newsletter to a Web publication. So, when you’re finished writing your newsletter, convert it to a Web site and post it.
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�ESC column continued…























You can also research articles or find “filler” articles by accessing the World Wide Web. You can write about a variety of topics but try to keep your articles short.


Much of the content you put in your newsletter can also be used for your Web site. Microsoft Word offers a simple way to convert your newsletter to a Web publication. So, when you’re finished writing your newsletter, convert it to a Web site and post it.


The subject matter that appears in newsletters is virtually endless. You can include stories that focus on current technologies or innovations in your field.


You may also want to note business or economic trends, or make predictions for your customers or clients.


If the newsletter is distributed internally, you might comment upon new procedures or improvements to the business. Sales figures or earnings will show how your business is growing.


Some newsletters include a column that is updated every issue, for instance, an advice column, a book review, a letter from the president, or an editorial. You can also profile new employees or top customers or vendors.


Selecting pictures or graphics is an important part of adding content.





















































almost unabated.  So it must be with relief and gratitude that we in the Arts greet the Council’s abandonment of “Human Sciences” and the retention of “Humanities” as the term for what we do in our disciplines.  The scientific method was designed as an instrument for exploring physical nature, and useful and fruitful as it is for examining those aspects of human beings that belong to the physical realm and for thinking and theorizing about how we approach our subjects, it sits to one side of the realm of human values and the world of human, often imaginative, artefacts in which humanists live and work.  The debate about the relative educational and social importance of the Arts and Sciences that so exercised Matthew Arnold, T.H. Huxley, and others towards the end of the Victorian period continued into the twentieth century, and echoes of it can still be heard today in discussions of federal and provincial funding for research. No less now than in previous decades, the interests of both society and the universities are surely best served by adequate funding for research across the full spectrum of the Arts and Sciences, a goal that is unlikely to be achieved  by papering over the contributions of the Humanities and Social Sciences with graph paper to make them seem other than what they are and, it must me said, other than what a great many people readily recognize and value as one of the university’s and society’s most important components.





Just as scientolatry has been resisted during the SSHRC transformation process, so too has instrumentolatry— which is to say, the call for scholars and researchers in the Humanities and Social Sciences to view their work largely in terms of its value to users of knowledge in the public and private sectors.  Few have doubted the value of emphasizing the pragmatic or utilitarian aspects of work in the Humanities and Social Sciences when it is possible and prudent to do so: the generosity of benefactors is better encouraged by magnanimity than aloofness.  But time and again the point has been made during consultations and in reports flowing from them that under no circumstances should work in the Humanities and Social Sciences be conceived or regarded as a tool that must be engineered or adjusted to fit the screws and nuts of the political and social machine, how-ever demanding and important that machine may be.  In the early nineteen sixties, Claude Bissell, who by then was not merely a distin-guished commentator on Canadian culture (his Our Living Tradition was published in 1957), but also the president of the University of Toronto, spoke eloquently of the dangers inherent in the “govern-mentalization” of Canada’s univer-sities.  By resisting instrumentolatry, the SSHRC and its constituent scholars and researchers have protected the independence and resisted as far as is possible and prudent the “governmentalization” of research and scholarship in the Humanities and the Social Sciences.





Closely enough related to instru-mentology to be easily mistaken for its twin is the third idol that seems to have been successfully resisted during the SSHRC transformation process: productolatry— that is, the urge to define scholars and re-searchers in the Humanities and Social Sciences as producers of products that can and should be marketed and consumed by the public at large.  This is not to say that the importance of making the public as aware as possible of the ideas and findings of scholars and researchers in the disciplines sup-ported by the public funds through the SSHRC has not been recog-nized and accepted, but, rather, that the task of marketing those ideas and findings has been properly understood as best undertaken by

















Resisting Idols in the Transformation of the SSHRC 





Readers of “The City of the End of Things,” Archibald Lampman’s dark vision of “The Issue of Things that Are,” will recall that as the city crumbles into “rust and dust” all that remains of its builders are four “carved idols,” three of which sit “face to face” in an “iron tower” while the fourth— the one des-tined to survive the rest— is a “grim Idiot” without “mind or soul” that sits at the city gate staring “toward the lightless north.”  Although the temptation to think so is sometimes very strong, Lampman’s visionary city is not Ottawa and the “grim Idiot” at the gate is not the quintessential Canadian politician.  Nor is Lamp-man’s poem being advanced here  either as a simulacrum of the federal government or, heaven forfend the gloomy thought, as a reflection of the Social Sciences and Humanities Research Coun-cil; rather, I would like to think of Lampman’s four “carved” figures in Baconian terms as represen-tations of the four classes of idols that the SSHRC appears to be  in the process of avoiding as its transformation proceeds from consultation to policy— the idols of scientolatry, instrumentolatry, productolatry and— perhaps more controversially— researcholatry.


  


It seems like eons ago— actually, it was in 1940— that the American educational theorist John Dewey (in)famously argued that the “future of our civilization depends on the widening spread and the deepening hold of the scientific habit of mind.”  Yet anyone who has observed the changes even in the SSHRC’s application forms over the last decade or more can scarcely doubt that the “widening” and “deepening” has continued   





Examples of possible headlines include Product Wins Industry Award, New Product Can Save You Time, Membership Drive Exceeds Goals, and New Office Opens Near You.


One benefit of using your newsletter as a promotional tool is that you can reuse content from other marketing materials, such as press releases, market studies, and reports. This is the Basics of a Newsletter.


While your main goal of distributing a newsletter might be to sell your product or service, the key to a successful newsletter is making it useful to your readers.


A great way to add useful content to your newsletter is to develop and write your own articles, or include a calendar of upcoming events or a special offer. 


In a few words, it should accurately represent the contents of the story and draw readers into the story. Develop the headline before you write the story. This way, the headline will help you keep the story focused.






























































the SSHRC itself with the assis-tance of the scholar and resear-cher, possibly through easily accessible statements that can be regularly collected and circulated, as appropriate to local, national, and international media.  A division of responsibilities along these or similar lines would, it has been suggested, make good use of the media expertise available in the SSHRC (and, perhaps, the Canad-ian Federation for the Humanities and Social Sciences) and allow scholars and researchers to maxi-mize their capacity to generate material of actual or potential interest to the general public.


As intimated at the outset, the fourth and final of my idols—researcholatry— is perhaps more controversial than the others, the reason being the suggestion that in the Humanities especially (but not exclusively) too great an emphasis on research may be a danger, not merely because it brings with it a whiff of scientolatry, but also be-cause it has the potential to result in the severance of research from teaching.  It was partly to preclude such a severance that the concept of “confederation of learning” was proposed to the SSHRC as a means of thinking about its place in Canadian society, for learning brings with it the sense that scho-lars and researchers in the Hum-anities and Social Sciences are at once seekers of new knowledge about human life and human creations and imparters of new and received knowledge to others, be they students and peers within the educational system or members of the general public.  It is our task as research-teachers and teacher-researchers both to discover all that we can about our subjects and to share our findings with our students and peers. Today we are gathered together under the aegis of the Association of Canadian College and University Teachers of English to reflect upon the transformation of the Social Sciences and Humanities Research Council of Canada: we are gathered as teachers and re-searchers whose very identity as humanistic enquirers and educators can be confirmed by an emphasis on our place in the learning process.












































Almost needless to say, much hard work and mutual understanding lies ahead if the SSHRC is to convince the federal government of the need for more funding for research and scholarship in the Humanities and Social Sciences.  That funding may not be forthcoming, at least not in the amount requested, but even if it is not there is good reason to hope that, thanks to an open and compre-hensive  process of— dare it be said?— learning, the “mind [and] soul” of the Humanities and Social Sciences have asserted themselves, the “carved idols” have been recog-nized and, so far as possible, re-sisted, and the great city of which humanists and humanistic sciences are the rightful custodians saved, at least for the time being, from “rust and dust.”





	D.M.R.B.


(Further commentary by D.M.R. Bentley on the transformation of SSHRC and on the current situation of the Arts or Humanities can be found in the discussion papers at � HYPERLINK "http://www.canadianpoetry.ca" ��www.canadianpoetry.ca�.)











� SEQ CHAPTER \h \r 1�Finding a Shared Language: SSHRC Transformation and the Humanities 


		


I want to begin my comments today with two prefatory remarks.  First, since my presence on this panel is a consequence of my having prepared the ACCUTE report to CFHSS on the projected SSHRC Transformation materials, I wanted to underline that what I am saying does not represent any kind of official ACCUTE position.  The ACCUTE report was prepared after consultation with members, was reviewed and modified by the Executive, and represents to the extent that anything does an “official” ACCUTE position.  This present paper offers no more than my own rumi-nations on a subject that has clearly exercised the research community in recent months, to a greater degree than any other issue that I can re-member in my experience of our bit of the Canadian academy.  The way in which our community has been exercised is unfortunate, since the mood has been one of perceived major threat, generated by what must surely be seen as communicative failure.  After all, we are all indebted at some time in some form to SSHRC, we all sympathise with SSHRC’s ambitions for the humanities to have a higher profile (and the greater funding that goes along with it) in contem-porary Canada – one would have thought we were all more or less on the same wave-length.  What, then, is the source of the alarmed response to SSHRC’s Transformation document, From Granting Council to Knowledge Council?  Why does “consultation” seem to have generated primarily indignant resistance in so many of our colleagues.





The second caveat is that, happy as I am to be speaking on a Professional Concerns panel, since there are few matters of greater professional concern than either the nature and extent of support for research in the humanities or the operational priorities of the main granting council charged with the respon-sibility for administering that support, I feel as if this session may have been overtaken by events.  Like ACCUTE, most other Canadian learned societies in the humanities and social sciences prepared detailed written respon-ses to the SSHRC Transformation document in the weeks leading down to the late-March meeting of the CFHSS Board of Directors with society presidents and representatives.  Following that meeting, CFHSS prepared its own report, which has now been forwarded to SSHRC.  The most striking feature of both the individual society responses and the collective Federation response is the degree of agreement across disciplines.  The Federation’s 14 recommendations in response to the SSHRC document can be found on pages 22-23 of its report, and, assuming they are listened to, we should all be heartened into cautious optimism in anticipation of the direction in which SSHRC should be heading.  So what are we doing here and what more is there to say?  Since the problems with aspects of the SSHRC document have been fully recognised, and clear direction given to SSHRC by the Federation’s report, the most useful things I can say today probably relate to why the alarm occurred and how its recurrence might be prevented.


Over the last few years humanists have become understandably exercised over the disabling ex-tent to which a science, or social science, model has come to dominate in thinking about re-search support.  One of the perennial complaints about the way SSHRC seemed to be heading was that it was becoming an organization administered by a
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social scientist primarily for social scientists, with little understanding of what most work in the humanities involves.  So major were the reser-vations about the social and academic engineering many people saw implicit in certain SSHRC attitudes that there was even a sprinkling of colleagues who were beginning to advance the advisability of again dividing the humanities from the social sciences for funding purposes, even in the recognition that this might mean sacrificing the feeder link to the more direct highway that social scientists seem to enjoy to the fiscal generosity of politicians, whose eyes are supposedly well and solely focussed on the supposed social functionality of research.  Advocates of this risky thrust became more vocal after the rumour gained ground that, as a negotiating strategy, SSHRC itself was willing to play its own version of hard-ball with the government, threatening, un-wisely in the view of the over-whelming majority of humanists, that it would have to cancel upcoming Standard Research Grants com-petitions if more funds were not forthcoming (see ACCUTE News-letter, June 2002, p. 13).





























One of the most heartening things suggested by the society responses on which the Federation report is founded is that this supposed division between the two broad disciplinary constituencies that SSHRC serves may have been more apparent than actual.  Cer-tainly SSHRC can no longer be labouring under any illusions about the research support priorities of most scholars.  Recommendation #3 of the CFHSS response is that “The Standard Research Grant must be supported as the most important SSHRC activity.  It is the core of research in the humanities and social sciences.  Every attempt should be made to expand the amount of available funds” (CFHSS Report on the Transformation of the Social Sciences and Humanities Research Council of Canada [2004], p. 22).  But given this degree of agreement, why, one wonders, was the nation-wide community of humanists so spooked by the rumb-lings emanating from SSHRC over the last few years.  Did we all mis-understand what SSHRC’s priorities were?  Did SSHRC misunderstand what our priorities were?  Why has it taken the current elaborate exercise to spell out in the CFHSS response what most of us thought, before this exercise even began, were self-evident truths about research in the humanities?  For while we may be surprised and gratified at the degree of agreement across the notional humanities- social science divide, surely few of us working in the humanities will be surprised at this wholesale vindication of our own pre-suppositions.


One of the main reasons for communication’s having proved a little troubled is that SSHRC finds itself caught uncomfortably between two, equally demanding, audiences for its pronouncements.  One is the pragmatic political constituency that finally controls the purse-strings.  If SSHRC wants more money, it has to speak a language with which politicians will sympathise, and that is often assumed to be the prag-matic language of functionality and social utility, spiked with a vigorous
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Much of the content you put in your newsletter can also be used for your Web site. Microsoft Word offers a simple way to convert your newsletter to a Web publication. So, when you’re finished writing your newsletter, convert it to a Web site and post it.


The subject matter that appears in newsletters is virtually endless. You can include stories that focus on current technologies or innovations in your field.


You may also want to note business or economic trends, or make predictions for your customers or clients.


If the newsletter is distributed internally, you might comment upon new procedures or vendors needs. 


Selecting pictures or graphics is an important part of adding content to your newsletter.
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even if their recipes for confronting them don’t agree with SSHRC’s.  It is certainly not the way to encourage genuine consultation and a sense of shared cause – indeed, it is virtually guaranteed to generate what it did generate: scepticism, irritation, and resistance.


























Fortunately, as evidenced in the measured terms of the Federation response, we seem to have weathered these initial squalls and placed ourselves in a position to work 
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dose of apocalypticism.  As we are particularly likely to remember at election time, this is a language in which the sound-bite, the slogan, and the unexamined uplifting sen-timent tend to dominate.  The most reductive version of that language (and this is a particular problem in relation to its capacity to strike an answering chord in those trained in English studies) is, of course, the language of advertising, which by its very nature is not designed to en-courage probing analysis of ter-minological ready-mades in those to whom they are directed.  While I am not altogether convinced that this is a language that works very per-suasively even with politicians (after all, the fact that this is the language they themselves often use on us doesn’t mean that it is also the language by which they are per-suaded when it’s used on them), I am certain that it doesn’t work at all on humanities scholars, part of whose professional stock-in-trade is skill in linguistic analysis and a healthy capacity for scepticism.


What does a humanities scholar do, then, with a proposition like the fol-lowing, selected fairly arbitrarily from SSHRC’s From Granting Council to Knowledge Council report?:


By transforming itself into a knowledge agency, SSHRC can help Canada break the “knowledge barrier” by renewing human sciences research. (6)


It all sounds very earnest, a muscularly assertive proposition designed to make one feel almost small-minded to question.  But if one reaches after its real meaning, the language dissolves: what is this “knowledge barrier,” who is standing on either side of it, who has a vested interest in constructing and maintaining it, who has a vested interest in knocking it down, is the division it creates systemic or oc-casional, is it like the Berlin Wall and designed to stop knowledge escap-ing or is it more like a police cordon on Oscar night to prevent hoi polloi invading celebrity knowledge space?


Within a couple of sentences the document itself is forced to attempt to flesh out these cloudy conceptual terms, resorting, unsurprisingly per-haps, to a device familiar to both the politician and the advertiser: the over-elaborated illustrative metaphor:


When the first plane broke the sound barrier in 1947, scientists learned something surprising : the controls didn’t work as expected.  Flying faster than the speed of sound required new understanding, a new approach to aerodynamic design and controls.  Failure to adjust would risk loss of control and endanger pilots’ lives. (6).


Now thrillingly urgent as this all sounds, inviting a vision of the fearless pilot, potentially forced to wrestle with treacherously inadequate controls unless the boffins rise to the unprecedented challenges of their times, it has to be said that it embodies only approximately the likely experience of even the most cutting-edge of humanities scholars, and that’s before it works itself up to its ultimate pitch of rhetorical intensity:


Today, the exponential rate of technological, political and cultural change is driving society at incredible speed towards a promising but daunting future.  Major upheavals in the wake of globalization, terrorism and new technologies pose a challenging human dilemma: do existing social arrangements still work?  How can we make sense of clashing traditions and world views?  These are questions for the humanities and social sciences to help answer. (6)


The notion that questions couched in the volatile and approximate terms adopted here are the kind of questions that actually have an answer, along with the implicit assumption that other cultures and times haven’t experien-








